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We were thrilled with the results from nudge’s International
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nudge definitely helped us to achieve. It's clear that utilizing
events like this alongside nudge’'s campaign toolkits helps

contfextualize the important messages we want to get out to

Get organized and make an impact with a global financial our people o they stay informed and take acfion.

wellbeing calendar of events and initiatives fo improve Cara Christou
financial health and drive benefits uptake. Reward Lead
cauch

<Y, DAC BEACHCROFT
‘,': How it works
v We will work with you to create a calendar packed full of key social
awareness events and wider initiatives specific to your organization.
Against these dates, we will map out the benefits that align so we can -
provide timely benefits education and encourage easy action.
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As part of these campaigns throughout the year, our creative toolkits
will support the milestones featured in your financial wellbeing
program to drive activity. These include benefit education nudges, nudgy
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ready-to-use communication templates, nudge platform promotional
assets, and live masterclasses. Your CSM will work with you to make
the most of these campaigns.
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nudge is joining the United
Nations in celebrating
International Doy of Families
on 16 May:

¢ Improved education of your benefits
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I Community engagement

Community engagement is the human side of nudge, where people connect,
share, and learn together through experiences that bring financial education
to life. Delivered alongside the platform, live and on-demand sessions give
your people the chance to learn in the moment, apply knowledge directly,
and continue their financial wellbeing journey with nudge.
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','; How it works

L
Our team works with you to design the right mix of sessions and support - always

powered by nudge - so your financial wellbeing strategy truly connects with people and
achieves your program goals.

Sessions and support include:

* Infroduction to nudge * On-demand masterclasses

¢ Money masterclasses * Advocate and champion training
e Community masterclasses e Train the trainer

¢ New joiner masterclasses e Communication consultation and
e Early careers masterclasses support

Unlike standalone fraining, community engagement is fully integrated with nudge.
Employees engage live in sessions and contfinue learning on the platform, ensuring
momentum and measurable progress.

i The benefits

¢ Extends program reach and impact
¢ Builds a network of promoters
e Gain further insights and feedback
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Excellent training, loads of takeaways to
help me start discussions around financial
health with colleagues.

Mental Health First Aider

ACCA
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https://nudge-global.com/clients/client-stories/acca/
https://nudge-global.com/clients/client-stories/acca/
https://5228958.fs1.hubspotusercontent-na1.net/hubfs/5228958/2025%20Community%20Engagement/Community%20engagement%20brochure.pdf

I Multimedia education

Recognizing that people learn in different ways, we maximize
engagement with nudge by delivering education in various
formats.
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','\' How it works
v Using profile data, geographical location, personal

circumstances, market events, and employee-added interests,
an individual consumes their education via a highly-intuitive
education feed with the latest, most relevant financial education
- curated by our in-house personal finance experts. In one click,
your people can save and review later, or share with friends and
family for them to benefit too.

Underpinned by machine learning, an employees' nudge feed
adapts to their preferences and needs as they evolve over time,
meaning that everyone enjoys a personalized financial and
benefits education experience.

This personalization, along with multi-format delivery (long-form,
short-form, video, audio, infographics, interactive tools), makes
nudge a simple, natural, and engaging experience.

i The benefits

¢ Optimized engagement through varied learning
¢ Personalized experience boosting engagement and impact
¢ Intuitive format simplifies complex financial topics
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nudge has so much to offer and its
easy-to-use platform makes for a
fantastic employee experiencel!

Kayleigh Pugh
Employee Benefits Manager
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&~ impacts your money

1lin3
American’s feel out of
control of their debt.

& Declaracion de bienes
extranjero

Comenzamos un nuevo afo fiscal, y debemos comenzar a cumplir con
nuestras obligaciones fiscales. Te vamos a recordar una declaracion
informativa que no debes olvidar.

Videos and
podeasts

Saber mas

Finance
unfiltered

Bite-cized postc

11



I Money coach

Imagine being able to give your people a way to ask
questions about their personal finance needs and
interests anytime, anywhere, and in the language of their
choice. nudge's money coach enables you to do just that.
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','\' How it works
L 4
Powered by Al, your people can ask their money coach a
question and receive impartial, validated, and up-to-date
education and information on their money and benefits - giving

your people a safe space to navigate the world of money and
build their skills.

Whether they're worrying in the middle of the night, or planning
future goals with family, their personalized money coach is
always there to support them.

When combined with our education in the feed, timely nudges,
and masterclasses, the money coach helps your people drive
action on their finances and benefits at scale. What's more, as
the world becomes increasingly litigious, nudge's full audit trail
provides you with visibility, governance, and peace of mind.

i The benefits

¢ Instant, personalized responses drive action
¢ Accessible anytime, anywhere
e Full audit trail for visibility
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A great offering that includes extremely valuable
guidance and tools that support our employees
across a wide range of financial areas, delivered in
a very timely and easy to digest format.

Becky Stanley
Reward Manager

£MEDIABRANDS

Your money coach

Money coach

L*SE? 14557

I'm your money coach. I'm always
on hand to help you build your
financial skills and knowledge in
the way that you want. Simply ask
me a question fo get started.

How do you want to learn
about this?
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Quick summary >

Do you have any fips forfalking f¢

family about money? Full article >
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Having conversations with family

about money is important. Les
start with this arficle:; 6 fips 10 help

you talk about family finances:
jou talk aboUT A

*@3 09:18
View conversation history >

Most recent conversations:

the

Don't forget, Il always give You
get your answers via

tion to
e video format.

written, audio O
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Here are some suggestions o 9

started:

i th >
Want to check up on my financial heal
ing
1o stort saving « Child benefits for high earners
« Benefits and support you may be

Practical steps

Benefit reminder: If you need

— lsefo :
tions for investing i S 2
Explore 0P N further support ofr et -
s ou have 11e€
How to plan for ref rters '
Employee Agsistance Program

ick here formore
[EAPL - of defails.

information and contd
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Type Of record @
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I Notifications or ‘nudges’

information to the individual and the nudges direct
people to financial matters important to them rather
than employees having to seek it out for themselves.

When there's something your employees need to know or a financial action The nudges prompt action and enables us to ensure

h h K 1 dth lized. ti | q hei that our employees have access to tfimely and relevant
they ought to fake, we'll send them a personalized, timely nudge fo their financial information in a quick, accessible format.
preferred communication channel. Powered by behavioral psychology and Kirsten Burtoft
data, we send the right information to the right people, at the right time. Total Rewards Manager
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hd . . . ) ) . ) Sommerurlaub, Helena!

Notifications contain bite-sized education that link to further 11 August

information on the nudge platform or next actions. Triggered by
key moments in the personal finance world, organization

Guten Tag, Helena,
wll = 7 58% W

wenn Sie Ihren Sommerurlaub fai

announcements or an employee’s interests and profile data, planen, knnen Sie oft: < ‘ nudge
. ' . . Friihbucherangebote . \
nudges are delivered to the employee’s preferred communication Reiseanbieter und F 1132 o

channel, whether that's SMS, email, WhatsApp, or MS Teams. locken mit Rabattef
Buchungen, die saf

Pauschalreisen a
Fliigen erheblich(f

Your people are kept up fo date on the latest legislative changes, i

personal finance market events and benefits relevant to them.
They are also given a clear next step to learn more or take action.

i The benefits

¢ Meets people where they're at

Hi Laura,

Whatever you have in mind for
retirement and however near (or far)
it may be, you'll need the money to
support the lifestyle you want. That's

where your pension comes in.
Lo
<> | Qe
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Learn more

¢ Drives positive behavioral change 2 [l v
¢ Increases benefits uptake

nudge 1000 AV
Welcome to nudge

o It time to make the
mocst of your money %
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The platform offers simple, bite-sized lessons that
make complex financial topics easy to understand.
It includes interactive tools to help users begin their

I Money moments

An enhanced view of all the impartial, local financial education financial journey. You can choose topics that interest
available on nudge, categorized by popular interests and topics. el sl e elesureinee fiel i [s he promeien o
selling of financial products.
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_\ '_ . Kiran Devani-Moody
"\ HOW It WOI'kS Principle Benefits Partner
Money moments brings together the financial topics that shape InTuit

everyday life, tailored to people’s personal goals, needs, and
challenges. Whether they’re planning ahead or reacting to change,
our intelligent tools and conversational prompts make planning
effortless.

G midge @ Home @ MyCheckin gl Miesones @ MoneyCoach o a .

This provides your people with a safe space to learn, prepare, and pr— .. .
take action whatever their priority, including: M I wantto improve my finances

£2,693 617%  £1,175 269%

* Events (e.g. government budgets/elections, new to the workplace, How fo get the best deals on ‘ . . .
relocating) your household bills? e

¢ Milestones (e.g. retirement planner, buying a house, getting § 2500
married) . .

* Missions (e.g. building an emergency fund, paying off debt, nudge

understanding their equity plan) fiiidge

Budgeting day-t
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Money moments

Your personalized hub for navigating financial fopics
that matter most to you.

-

Your Total Rewards data embeds into our hyper-personalized *
financial education journeys, so the nuances of real-life financial

My moments

Pick up where you left off on your financial wellbsing journey.

25% complete

decisions are explained within the context of the individual's salary,
bonus, equity, retirement, and other benefits, helping your people to
achieve their goals.

i The benefits
Benefits spotlight

¢ Builds knowledge and skills to improve confidence and reduce

| want o improve my finances Interest rate changes

Rochester employees and family
stress members have quick and easy

access to personalized mental
healthcare through the Employee
¢ Self-serve journeys reduce HR queries and admin Assistance Program (EAP).

Go to MyBenefits to learn more [}

* Promotion of benefits in context drives uptake
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Financial health checkup

For employees, the financial health checkup helps them to
understand their financial health and tailors their financial
education accordingly. Meanwhile for employers, aggregated
data helps you to understand and track the financial health of
your workforce.

How it works

Our checkup individually assesses your employees across five established financial
pillars: Borrowing, Learning, Planning, Saving, and Spending. Your people will get an

An engaging tool that is simplistic in
nature but highly informative and catered
to the needs of the employee.

Craig Peck
Head of Reward and Global Mobility
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EXPLORE HOW AB AGRI ROLLED
OUT NUDGE IN 8 REGIONS _» «
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nudge 74

instant financial health score that identifies the key areas they need to focus on in

their financial education and the relevant benefits you can offer to help.

Every employee will receive a unique, tailored plan of recommended financial
education and benefits to help them improve their financial health over time.

Your real-time nudgenomics data will report on your people’s overall financial
health, helping to inform your strategy to promote the right benefits at the right time.

f The benefits

¢ |dentifies individual employee needs and next steps
* Demonstrates changing financial health over time
¢ Informs strategic reward and benefit decision making

My Financial ‘¥ Leaming 1007200 @+0 W Keepitgoing!
Health Score
% Borrowing 70100 @+20  Keeprefining
7 /100
B Planning 707100 @+10  Keeprefining
—~
@ +6 sinceoining ~
Joined 17 August 24 & spending 65. o 0eds improving
Latest checkup: 31 August
25 o
® o S0mm @uo

Retole checup ()
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Recommendations

Financial heafth checkup @@

Answer these 12 questions to discover your
score and get recommendations.

cored 80/100 so there's sfill room for improvemen
elow to improve your knowledge and bo

On average, people like y
Complete the recommendatior

® Saving

How fo build your emergency fund
an emergency fund. Podeast | 000 laf

—e All answers are 100% confidential.
erfdm e than your - o
@ Planning
appy that you have @ good #“‘ ) o

n in place for later life.

v
financial plar
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